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The Credit Union Difference

A credit union is not a bank. Yes, there are similarities, but the organizations are very different in some key ways. Credit unions
typically provide a full range of financial services similar to most banks. Whether you're interested in opening a checking account,
investing in an IRA, or looking for an auto loan, banks and credit unions are nearly identical. However, there are three key differ-
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The most noticeable difference is that credit unions do not have cus-
tomers — they have members. When you join a credit union you are an
owner, and as an owner you get to help make decisions for the credit union.

This leads to the second key difference — governance. Credit union deci-
sions, such as electing a board of directors, are made democratically. Each
member gets to vote. The owners of banks are also the ones who make
the decisions, but they may or may not be customers of the bank.

Finally, the single biggest difference between a bank and a credit union is

Nevin Dulabaum

the ownership structure. Credit unions are not-for-profit organizations.
As owners of the Church of the Brethren Credit Union, ~Banks are either privately owned or are public companies. Therefore,
members gather annually to elect board members and ~ their primary function is to earn profits for their owners. In credit unions,

to conduct overarching business of the organization. net income is earned only to the extent necessary to build sufficient capi-
continued on back

Thinking pink with Heifer International

The Church of the Brethren Credit Union has purchased three pigs through Heifer International &./

since announcing its “Think Pink” program during Annual Conference last year in Peoria, Ill. \/- {

Dennis Kingery, director of Credit Union operations, said the purchases reflect the Credit /r\
Union’s commitment to donate $5 for each new account opened between July I, 2005, and July H El FE R
I,2006. The 70 new accounts opened so far produced enough to buy three pigs. INTERNATIONAL

Heifer International and the Church of the Brethren Credit Union share several important
values that are reflected in their work. For example, both are committed to shared
approaches to address needs. While Credit Union members support each other both by sav-
ing and borrowing, Heifer participants work together to make the animal projects successful.

Expressing spirituality and educating participants are also important in both organizations.
Local groups work with Heifer to identify their educational needs, and then create a program
that will address them. The Credit Union’s informational outreach — including this newsletter —
is designed to help members make well-informed financial decisions. Both groups express the
shared values that inform their work.

“Building your own financial security can help someone else build theirs,” said Kingery.

“This commitment to support Heifer connects our members with deserving families around the world.”
The three pigs donated by the Credit Union will be creating wealth for their recipients for many years to come. — Will Thomas
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“Credit Union Difference” Continued from front
tal reserves. Earnings over and above this are returned to members through adjustments to loan and savings rates or expan-
sion of services. Because of these factors, credit unions usually are able to offer better savings and loan rates.

It takes both savers and borrowers to make a credit union work. One member’s deposit funds another member’s loan. The
interest on that member’s loan pays the dividends on the other member’s shares. Why pay your interest to the owners of a mega
corporation when you can have it reinvested within the Church of the Brethren Credit Union community?

The Church of the Brethren Credit Union’s mission is to be the first choice of all Church of the Brethren members, employ-
ees, and their families for their financial service needs by providing competitive interest rates, meaningful educational opportuni-
ties, and quality customer service within the realm of the Church of the Brethren’s values of stewardship. It envisions supporting
a membership that lives simply, saves regularly, uses credit responsibly, and plans for their future adequately as good stewards of

God’s resources. — Dennis Kingery

Rates approved June |5, 2006
RATES RATES
New Car 5.99% APR APY
Used Car 6.49% 6-month 3.85% 391%
Motor Cycle/Boat 7.99% 9-month 3.90% 3.96%
Share Secured Loan’ 3.00% 12-month 4.25% 4.32%
Personal Loan* — |-year 9.99% |5-month 4.25% 4.32%
Personal Loan* — 2-year 10.99% |8-month 4.30% 4.37%
Personal Loan* — 3-year 11.99% 24-month 4.40% 4.47%
Personal Loan* — 4-year 12.99% 36-month 4.50% 4.58%
*Members may use shares on deposit at the Credit 48-month 4.70% 478%
Union as collateral for their loan. Share secured loan 60-month 490% 4.99%
rates are 3% higher than the rate earned on the shares.
*Limit of $10,000 loan amount RATES
APR APY
RATES |2-month 4.25% 4.32%
APR  AVG APY 24-month 4.40% 4.47%
$25 to $1,999 1.30% 1.31% 36-month 4.50% 4.58%
$2,000 to $4,999 1.40% 1.41% 48-month 4.70% 4.78%
$5,000 to $9,999 1.50% 1.51% 60-month 4.90% 4.99%
$10,000 and above 1.60% 1.61%

Share accounts are guaranteed against losses of up to $100,000 by the NCUA

Find up-to-date savings, loan, CD, and IRA rates online at www.cobcu.org.
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Savings Accounts ¢ CDs ¢ IRAs ¢ Christmas Accounts ¢ Children’s Accounts ¢ New Vehicle Loans

Used Vehicle Loans ¢ Boat & Motorcycle Loans ¢ Unsecured Loans ¢ Share Secured Loans



